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Digital Health Promotion is an HP activity

using digital tools (Facebook, WhatsApp,

Google…) to engage directly with target

population through differentiated and

geotargeted messaging.

WHAT IS DIGITAL HEALTH 

PROMOTION (DHP)?



• Hard for MSF HP teams to engage with 

populations 

• DHP allows to reach huge populations 

without the need to physically meet them.

• Quality of interaction is different from in-

face meetings, while scope is incredibly 

bigger.

WHY IS DHP USEFUL IN 

LOCKDOWNS?



• done per mission requests

• one of HP activities using social media to complement existing HP 

approaches

• follows existing HP strategy

• supports medical objectives and sits under medical line in mission

MAIN DHP PRINCIPLES



RESULTS IN 2020
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Global quant results:

• 14 campaigns for 11 countries

• 21 000 000 people reached

• 106 000 000 HP message views

• 19 500 1-on1 conversations

Country Week 25 Week 26 Week 27 Week 28 Week 29 Week 30 Week 31 Week 32 Week 33 Week 34 Week 35 Week 36 Week 37 Week 38 Week 39 Week 40 Week 41 Week 42 Week 43 Week 44 Week 44 Week 46 Week 47 Week 48 Week 49 Week 50 Week 51 WEEK 52

Greece, Moria
Campaign 

optimization
Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs PAUSED PAUSED PAUSED

Campaign eval 
or extend

Feedback 
survey

Ecuador, 
Guayaquil

Campaign 
design

Campaign setup Campaign runs Campaign runs Campaign runs
Campaign 
evaluation

Feedback 
survey

Brazil, Manaus Assessment
Campaign 

design
Campaign setup Campaign runs Campaign runs Campaign runs Campaign runs

Campaign 
evaluation

Feedback survey

USA, Detroit Assessment?
Campaign 

design
Campaign setup Campaign runs Campaign runs Campaign runs

Campaign 
evaluation

Feedback 
survey

Iraq Assessment Assessment Assessment
Campaign 

design
Campaign setup Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign eval Feedback survey

Afghanistan Assessment
Campaign 

design
Campaign setup 

/ training
Campaign runs

Campaign 
evaluation

Feedback 
survey

Ecuador Assessment
Campaign 

design
Campaign setup Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign eval

Feedback 
survey

Haiti Assessment
Campaign 

design
Campaign setup 

/ training
Campaign runs Campaign runs Campaign runs Campaign runs

Campaign eval 
or extend

Feedback survey

Greece, Moria
fire re-launch

Assessment Campaign runs
Campaign eval 

or extend
Feedback survey

Zimbabwe, Mbare Assessment Assessment
Campaign 

design
Campaign setup 

/ training
Campaign runs Campaign runs Campaign runs Campaign runs

Campaign eval 
or extend

Feedback survey

DRC, Kinshasa Assessment
Campaign 

design
Campaign setup Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs

TECH 
MAINTENANCE

TECH 
MAINTENANCE

TECH 
MAINTENANCE

TECH 
MAINTENANCE

Campaign runs Campaign runs Campaign EXIT Campaign eval Campaign eval Report

Ukraine Assessment Assessment
Campaign 

design
Campaign setup 

/ training
Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs

TECH 
MAINTENANCE

TECH 
MAINTENANCE

TECH 
MAINTENANCE

TECH 
MAINTENANCE

Campaign runs Campaign runs Campaign runs Campaign runs Campaign eval Report

South Sudan Assessment Message design Image design Image design Image design Image design
Training and 

campaign setup
Training and 

campaign setup
Campaign runs Campaign runs Campaign runs Campaign runs Campaign runs Report

DRC, SIDA Assessment Assessment Message design Image design Pretesting
Training and 

campaign setup
Campaign runs Campaign runs Campaign runs

Campaign EXIT 
or extend

Report
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DRC, KINSHASA, LIMETÉ

• Addressing C19 misinfo through 2-

way conversation campaign

• In French and Lingala

• 493 782 people reached

• 6 833 conversations

• Facebook Messenger and 

WhatsApp
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DRC – QUALITATIVE SNAPSHOT
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GREECE LESVOS, MORIA

• Highly geotargeted C19 

campaign in the camp

• 4 languages: EN / FR / AR/ 

FARSI

• 17 000 people reached

• 195 000 views

• 312 conversations
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AFGHANISTAN

• Pre-Eid campaign on social 

distancing during Eid

• Culturally specific

• Dari and Pasto – based on 

language of person viewing

• 1 716 000 people reached

• Lot of feedback ≠ always 

positive
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UKRAINE, ZHYTOMYR
• Addressing C19 / DRTB 

• 2 target groups: general audience 

and doctors

• Specific messaging to each

• Differentiated targeting

• Total 941 000 people reached

• Total 8 080 000 views

• 50 000 medical staff profiles
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SOUTHERN AFRICA

• 2 years of DHP

• 2 DHP officers in 2021

• 4 250 000 people reached

• 2 150 conversations

• 49 campaigns on HIV/TB, SGBV, 
SRH

• Long-term regional DHP hub

• Large following audience 
problematizes engagement
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CAPITALIZATION UNTIL NOW

2 years of experience:

• DHP Toolkit (EN/FR)

• Monthly DHP calls

• Intersectional COP

• 4 webinars

• Exploring support to

other OCs
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CHALLENGES & NEXT STEPS
• Linkage to real-world outcomes

• Development of indicators

• Referral pathways outside social media
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POST-COVID?
• DHP was in pilot stage pre-COVID

• Amplified with need to innovate HP

• Sustainability after COVID?



LET’S KEEP IN TOUCH
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jakub.hein@brussels.msf.org


