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WHAT IS DIGITAL HEALTH
PROMOTION (DHP)?

~ Digital Health Promotion is an HP activity
-~ using digital tools (Facebook, WhatsApp,

~ Google...) to engage directly with target
| population through differentiated and
- geotargeted messaging.
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WHY IS DHP USEFUL IN
LOCKDOWNS?

Hard for MSF HP teams to engage with
populations

DHP allows to reach huge populations
without the need to physically meet them.

Quality of interaction is different from in-
face meetings, while scope is incredibly
bigger.
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MAIN DHP PRINCIPLES

« done per mission requests

« one of HP activities using social media to complement existing HP
approaches

« follows existing HP strategy

« supports medical objectives and sits under medical line in mission
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RESULTS IN 2020
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Global quant results:
« 14 campaigns for 11 countries » 106 000 000 HP message views

« 21 000 000 people reached * 19 500 1-onl conversations
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UKRAINE
*reach: 940.876
GREECE

MORIA CAMP
o st
DETROIT messages: 589 - * FALZALL
reach: 371.748
cAzA—
HAITI reach: 770.417 IRAG
>— reach: 1.471.925 messages: 3.300  reach: 993.158

messages: 5.546

INDIA
GUINEA MUMBAI

reach: 660.127 reach: 784.471

messages: +500 \ *E | 4
SOUTH SUDAN — ’

DRC :
LIMITE reach: 262.528

SIDA PROJECT
reach: 883.401

INDONESIA
reach: 24.710.761

ECUADOR
GUAYAQUIL

Quito

reach: 7.756.141

MOZAMBIQUE
reach: 1.256.962

ZIMBABWE
reach: 631.958

BRASIL
MANAUS
reach: 1.448.980

SOUTH AFRICA
reach: 2.693.535
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DRC, KINSHASA,

* Addressing C19 misinfo through 2-
way conversation campaign

* In French and Lingala
« 493 782 people reached
* 6 833 conversations

 Facebook Messenger and
WhatsApp
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LIMETE

COVID-19 Health Hub - Doctors
#»*% Without Borders /| MSF

% Savez-vous que le thermo-flash n'est pas
un appareil pour tester le covid19?
C'est un thérmométre § quiserta ..see more
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MESSENGER
Ecrivez-nous un
message maintenant

O SEND MESSAGE

© @ & Ismad Mad... 16 comments 5 shares

[ﬂ) Like C) Comment @ Share

> COVID-19 Health Hub - Doctors
@ Without Borders / MSF

<> Corona eza kaka pona mindele, bazui,
ba voyageurs, pe bavandi ya gombe, kasi pona
bato misusu te: Oyebi que mutu ..see more

MESSENGER
Po ozua ba
information misusu,...

€ SEND MESSAGE

OO Denis Ngomb
[f] Like () Comment

10 comments 2 shares

@ Share
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DRC - QUALITATIVE SNAPSHOT
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Other
diseases

Test info

Specific features
7%

Current
numbers
info
Symptoms 17%
9%

Rumors
Current numbers info

» Prevention/protection

Symptoms

Need for jobs
Specific features
Vaccines

MSF

Care
Test/screening
Other diseases info
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GREECE LESVOS, MORIA

« Highly geotargeted C19
campaign in the camp

 4languages: EN/FR /AR/ Medical Care
FARSI " DHP

= Mental Health
« 17 000 people reached ' Cotd -fov:D
egal

« 195 000 views

« 312 conversations

13%
= Other
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AFGHANISTAN

Covid-19 Health Hub - Doctors ...

Covid-19 Health Hub - Doctors ... #,% Without Borders / MSF
#,¥ Without Borders | MSF Sponsored - @
Sponsored - @
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Pre-Eid campaign on social

distancing during Eid
Culturally specific

Dari and Pasto — based on

language of person viewing

1 716 000 people reached

Lot of feedback # always
positive
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UKRAINE, ZHYTOMYR

 Addressing C19/ DRTB

« 2 target groups: general audience
and doctors

» Specific messaging to each

» Differentiated targeting

« Total 941 000 people reached
« Total 8 080 000 views

« 50 000 medical staff profiles
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SOUTHERN AFRICA

;‘ Health Hub - Doctors Without Eorders / MSF South Africa _tg, Health Hub - Doctors Without Borders / MSF Southern Africa
Y \wiitten by hee - © Y oubished by Soclsl Media-Khayeitsha Mediaoficer @ - 24 March a1 1533

e 2 years of DHP
« 2 DHP officers in 2021
» 4 250 000 people reached

TB preventative therapy should be taken by
aperson living with someone who has TB.

¢3 Myth: A boy taking a contraceptive pill will stop the girl from faling
pregnant. Truth: Contraceptive pills only work if used by giris. Talk to us to
leam more:

e 2 150 conversations

* 49 campaigns on HIV/TB, SGBY,
SRH

* Long-term regional DHP hub

i
WHATSAPF

= Got questions? © Send Message
Chat to us now i

« Large following audience
problematizes engagement
Z2
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CAPITALIZATION UNTIL NOW

Section 2: Setting up and running pilotDHP

2 years of experience:

DHP Toolkit (EN/FR
Monthly DHP calls
Intersectional COP
4 webinars

Exploring support to
other OCs

MEDECINS SANS FRONTIERES
DOCTORS WITHOUT BORDERS

Digital Health
Promotion Teolbox

THE ESSENTIAL GUIDE TO MISSIONS CONSIBERING
OR STARTING DIGITAL HEALTH PROMOTION
INTERVENTIONS

campaign

So far, we have said that we use digital
tools 1o do health promotion. But what
tools are we talking abour? Current-
ly, we abways talk about Facebook, as
that is our channel of choice. It offers
great options o target your message
t0 people you want o talk with and it
is widespread almost over the whole
globe. Also, it can be linked to open
chats inside WhatsApp, branching
into another of the most popular
networks. This section provides

a step-by-step quide for running

your first DHP campaign on Face-
book in order to assess the use of
DHP in your project. The guide pro-
vides a basic step-by-step of

The step-by-step guide does not go into detail on
all aspects of DHP [e.g. all the possible settings
in Facebook, or all the ways to create content,
but rather focuses on making it simple and easy
1 try DHP in your context before committing to
a larger project-level strategy (see section 3 for
more details on this]. All references in the step-
by-step can be found in the Supplementary Ma-
terial or under their respective links. More in-

Preparing for the pilot
Country digital assessment

The first step in deciding whether the context is
appropriate is conducting the country digital as-
sessment. This can be completed remotely, as
the purpose of the step is to collect information
on the digital coverage in the country through
openly available sources, such as Datareportal
and others. Those include reports from digi-
tal agencies or statistical data released for the
country, aswell as overview of MSF activities and
communication context (main media, prominent
social media accounts, etc.). The report should

\

1. Assessing the appropriateness
of DHP in your setting

2. Planning your campaign
Setting up your Facebook

4. Creating content
for “tools” in HP terminology)

5. Running your campaign

&. Evaluating your campaign

\

\ depthvideos on setting up and
of the

running your pilot DHP cam-

paign are also available as part

Supplementary Material, for those

whowish to have a greater understanding of the

process. This section also provides additional in-

formation and advice around running campaigns

in general, and is a useful resource for both your
first, and hopefully future, campaigns!

compile such information and provide an answer
to the question - do people in the country have
access to internet in an amount that would rea-
sonably justify an attempt to reach out to them
through digital tools? Also, it should provide
background on what could be the best approach,
topics, etc

See snapshot of digital assessments of South
Africa and example from Zimbabwe. g
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CHALLENGES & NEXT STEPS

Linkage to real-world outcomes
Development of indicators

Referral pathways outside social media

POST-COVID?

DHP was in pilot stage pre-COVID
Amplified with need to innovate HP

Sustainability after COVID? ¥
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LET’S KEEP IN TO

__Jakub.hein@brussels.msf.org
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